


aboutus....

. '4 Aussie Kids has been published for over 18 years.
Starting from humble beginnings in Brisbane it has since
grown from a bi-monthly newspaper to a monthly publication
printed with an 8 page full gloss wrap-around cover distributed
throughout five states.

Our articles cover topics such as education, health and well-being, raising a
child in today’s society and the expectations of that. We have regular articles
and sections which assist in the planning for school holidays/week-end
activities and children’s birthdays.

We continue to strive to improve the quality, distribution
and content of Aussie Kids and we

look forward towards the growth of our

website with a focus on more articles
from specialists such as speech, nutrition,

physical health, dental and law together

with a comprehensive directory for

all parents and much more . . . it's an

exciting time at Aussie Kids.




12 Issues a Year!

We don’t shut down
in January because
you don’t.

Aussie Kids is here to help you. If your service/
organisation/business or profession is targeted
towards families with young children then our
publication is the one for you.

Whether you are a local business or perhaps
your organisation is nationally based we can

cater for both and it is more economical than you

can imagine.

From a one month booking to a 12 month
campaign we have the solution to your needs.

For those interested
in advertising on-line
as well as print media
why not discuss your

needs with us. We have
a surprise for you.

We will look at your individual requirements and
make recommendations from there. Whether
you are a children’s party entertainer, a swim
school or a national organisation we have your
advertising needs covered.

When you contact Aussie Kids you will be
assigned an advertising consultant, and that
consultant will be your personal contact with
Aussie Kids. From booking your advertisement
to artwork to print we are here to help and assist
you grow your business.




Q: Does a child care centre need 100 copies when it only has 65 families on its listing?

where will you findus . . .

When it comes to distribution it needs to be right, there is no room
for second guessing. Our list of distributors include the following:

< McDonald’s Restaurants (Freestanding) (exclusive to Aussie Kids)
« Child Care Centres (incl ABC Child Care exclusive to Aussie Kids)
% Schools (State and Independent)

<% Family Day Care Centres

<% Shopping Centres, retail outlets and sporting clubs

¢ Council Libraries

<% Hospitals (Private and Public)

Aussie Kids is distributed by registered national courier companies
not just for accountability but for reliability and professionalism.

When it comes to the number of copies dropped at each point we
believe in supplying what the distributor is able to disburse within
the month. A child care centre who has 65 children (some may have
siblings) cannot in all expectations be able to effectively distribute
100 copies or more.

In adopting this method we are able to minimise waste and this
in effect allows us to give a more comprehensive and larger
distribution base giving you, the advertiser, more effective results.

A: NO. That’s an over-supply . . .



what about demographics?

demographics:- a statistic characterising human populations
(or segments of human populations broken down by age
or sex or income etc.)

Let’s break this down:

Aussie Kids’ articles are targeted towards young families. The
information within our articles are designed for the birth-13 age base
which is exactly where our publication is distributed.

Of course you will always have an overflow as the families who read
our publication could have an older child but in effect Aussie Kids
distribution is designed to target young Australian families with
children aged between 0-13 years of age.

State by State:

Queensland 76,052
New South Wales 127,540
Melbourne 120,390
Canberra 20,700
Tasmania 25,100




our features . your window to success

Unlike similar publications place
an advertisement within a feature
and you will automatically be given
allocated editorial to help promote
your organisation/service. But
book in early as space is limited!

January:  Back to School

February:  Children & The Arts
March: Easter Holiday Guide/Education
April: Baby Feature

May: Toddler Feature

June: Holiday Guide

July: Education Feature
August: Healthy Living
September: Action Kids/Holiday Guide
October:  Xmas Shopping Guide
November: Education

December: Xmas Holiday Guide




advertisement sizes and pointers

Image Area
1/20

1/16 vertical
1/16 horizontal

1/12 vertical
1/12 horizontal

1/10 vertical
1/10 horizontal

1/8 vertical
1/8 horizontal

1/6
1/5

1/4 vertical
1/4 horizontal

1/3

1/2 horizontal
1/2 vertical

Full Page

Width
62 mm

62 mm
129 mm

62 mm
129 mm

62 mm
129 mm

62 mm
129 mm

129 mm
129 mm

129 mm
263 mm

263 mm

263 mm
129 mm

263 mm

Depth
72 mm

90 mm
45 mm

123 mm
60 mm

145 mm
72 mm

187 mm
90 mm

123 mm
145 mm

187 mm
90 mm

123 mm

187 mm
380 mm

380 mm

A few pointers about designing your
advertisement

Don’t clutter your advertisement

Too many times we have seen advertisers trying to put as much
information as possible into their advertisement and it can have a
negative effect when it comes to results. Keep it simple, neat and clean.
Banners/Headlines

Use an impact phrase to catch the readers eye.

Specials/Offers

Why not offer a limited special or discount to entice new customers.

What makes you different

What makes your business different to others. Let the readers know
about it, remember nobody knows your business better than you do.

Making contact

Ensure that your contact details are clear and eay to read and remember
new clients will be put off if you don’t answer or fail to contact them.

remember we are here to help!




artwork specifications

There is no point making this more difficult than it needs to be. We
are not going to try and confuse you with programs, dpi or any other
acronym we can think of but here it is broken down in English.

Paper Specifications:

*Internal pages are printed on 54 gsm Norstar (a higher quality paper
than newsprint which produces a better quality print)

* Cover: printed on 74 gm lwc gloss (heatset)

Supplied Artwork: If you wish to send us your artwork complete
we ask that you send it as a pdf (high res) and to the size required.

All fonts, graphics and pictures need to be embedded. Should you
be unsure of anything please don’t hesitate to call us to answer any
questions you may have.

HOWEVER ALL IS NOT LOST IF YOU NEED HELP

Artwork Required: For those who would like our experienced
Graphic Artists to design your advertisement for you . . . say no more.
Once you have booked your advertisment with Aussie Kids email/post
your photos, logos, wording, layout, colours, even a rough layout, and
we will design your advertisement for you.

The full details on the terms and conditions of this service will be given
to you over the phone by one of our advertising sales consultants.




contact us

Ready to advertise or perhaps you
have a question you would like
clarification on call us on
1300 553 560 and one of our
advertising consultants
will be more than
happy to assist
you.

AUSSIEKIdSs

parenting publication
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better exposure-All the'staff at/Aussie Kidsare' very helpful and
professional alsoxl would highly recommend advertlsmg
with'Aussie Kids:® ;.
DianeLearning Connectlons :
Brisbane

[ have'beeniadvertising eachmonthwith ™ acrossie

Aussie Kidsforthe pastb yrswith a'nd .cart.ars‘tharl
great success:The ‘response rate distribution and each of Au
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else these days ‘as have'noneed. the centre Iookmg'for quality chl|.
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enjoy the'magazineyduetoit's 'd ¥ to deal with. With a huge

J@ ajy' B Y distribution network and

‘great contentiand the'factthat

itisnot‘all ads’;so’l knowthey affordable rates they have
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staff gither=great’bunch’of people y media advertising line-up
who'make my lifeSeasiersAdvertise > ¥ Mike, Mooo.com.au
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